
Email Marketing Best Practices 
 

This is an extra resource to go along with the original article: 

Re-Engage Your SaaS Customers With This Email Strategy 

 
 

Here are the most important things to remember in email marketing: 
 

1. Be consistent. The best way to build a steady relationship with your 
subscribers is to send at the same time every week/month. 

2. Allow your subscriber to select their preferences. Some subscribers 
may only want to hear about your promos and not about your events. Give 
them the power to choose. 

3. Segment your subscribers. There are many ways to segment your list, 
including their demographics, behavior, birthday, or stated preferences. 

4. Personalize every email that you send. Use what you know about the 
segment to customize your content.  

5. Make email onboarding a top priority. After you’ve won a new customer, 
subscriber, or trial user, send a series of emails that get them accustomed 
to hearing from you. 

6. Add value to every email that you send. Even though consistency is 
important, never send out an email just to fulfill a quota. Always send 
emails that will benefit your users in a real and personal way. 

7. Cut dead subscribers between 2-4 times a year. Dead subscribers 
affect your deliverability and can cause active subscribers to not receive 
your emails. 

8. Survey your subscribers periodically. Learn about your subscribers, 
including what type of content they like to receive, and use this information 
to segment them further. 

9. Run A/B tests on your emails. For example, test your subject line and 
your call to action to find out what content attracts or repels your 
subscribers. 

10. Send shorter emails. The point is to get subscribers back to your 
website, not to linger in the inbox. Subscribers respond better to shorter 
emails (60 words or less).  
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